Broa to you by Dias Diversity 


©DISNEY 


WELCOME AND INTRODUCTIONS 


Why are we here today? We are here to welcome and congratulate 
you. We also want to help you be successfy] in your role by sharing 
valuable Disney information. 


You have many different reasons why you chose to work here. No 
matter the reason, we are glad you made that choice! 


You are important to us. Many people apply for roles here, but you 
were selected. 


DISNEY LANGUAGE (SOME EXAMPLES) 


Backstage A non-Guest area (for example, costuming) 
CastMember Walt Disney Parks and Resorts Employee 


Costume Company-provided clothing for hourly Cast 
Members who are on stage 


Crew Member Disney Cruise Line® Employee who works aboard a 
Disney Cruise Ship or on Castaway Cay Island 


Guest Customer (visitor) of Walt Disney Parks and Resorts 


Host/Hostess Title for onstage hourly Cast Members (for example, 
Attractions Hostess) 


Imagineer Walt Disney Imagineering Employee who imagines, 
designs, and builds Disney Theme Parks, Cruise 
Ships, and local entertainment venues around 


the world 

On Stage Area visible to Guests at a Disney Theme Park, 
Resort, Store 

Role A Cast Member's job position 

Show What a Guest sees and experiences at a Disney 


Theme Park, Resort, Store, etc. 


Whether you work with our Guests at our Parks and Resorts or support 
our Cast behind the scenes, today is the beginning of your Disney story! 
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WE CREATE TAPPINESS 


Happiness is a universal emotion. It does not matter 
how old you are, what language you speak, or 
where you live, happiness is commonly understood 
and treasured by all of us. 


: 


| OUR COMMON GOAL: 


i 
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We A eate | We create happiness by providing the finest in 
happiness. | entertainment for people of all ages, everywhere. 
WE CREATE HAPPINESS THROUGH OUR: 
e $tories—introduced in our films, 
Parks, and Resorts BOGS 
e Immersive experiences—that e 
bring the stories to life ees 
¢ Exceptional Guest Service— EEMOTIONAL 
that combines our stories and | Rete NNINixeasronn 
immersive experiences through \ 
personalized Guest interactions 
Stories 
Our Guests are introduced to our stories in several ways. This can be 
when they are first introduced to our beloved characters and follow 
their engaging sfories through our animated and live-action films, or 
when they are introduced to our stories through experiences in our 
Parks, Resorts, and Ships. 
'The essence of good So what is it that makes our Disney stories so special? 
storytelling is all about 
evoking emotions in the Our stories have a sense of timelessness and optimism. They are 
audience." reassuring stories. We connect with the characters and feel for them, 
— John Hench, Disney because we can recognize ourselves in them! These stories create an 
Legend and Imagineer emotion in us and always end happily ever after. 
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Immersive Experiences 


We also create happiness at Disney through immersive experiences. 
That means bringing our stories to life using the five senses (what 

we see, smell, hear, taste, and touch) in such a way that Guests 
become part of the story; they feel like they have just stepped into a 
completely different place. 


Every time we want to create an immersive experience, we start 
with what we know and what our Guests know — the things we would 
expect to see, hear, smell, taste, and touch. 


Exceptional Guest Service 


Our Guests are very important people, and at Disney we also strive to 
treat each Guest like a Very Individual Person (VIP). 


We want our Guests to feel like cherished friends. We start by 
providing them with genuine hospitality—treating them in a warm, 
friendly, and generseo nae oara RSS take it a step further by 
treating them like individuals. 


We do this by seeking out Guest interactions and anticipating the 
Guest's needs, and customizing the Guest experience to that specific 
Guest, ultimately creating a soecial moment. 


Emotional Connection 


Our stories, immersive experiences, and exceptional Guest service 
come together to create happiness as well as an emotional 
connection with our Guests. We call this magic. 


The emotional connections we create enable our Guests to leave 
with lasting memories. It is these memories, or as we call them 
magical memories, that Guests often cherish for a lifetime. 
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Fantasyland® Area- 
Be Our Guest Example 


Everything we do is very 
hae Sot tnir cen: : ane 
““tharwe are able to make 


our Guests feel transported 
into the places they have 
seen in our films and into 
completely new worlds we 
create for them. 
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Our Disney 
heritage 
guides our 
future. 


Innovation: thinking 
differently and applying 
ideas in a new or 
different way 


{HE FUTOR 
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COMRADE 


| 2 
fe US 


Dienep University 


OUR DISNEY TERITAGE 


THE DISNEY STORY 


Walt Disney was a visionary and ce gs. 
innovator. He never settled for mh 
anything less than the highest quality. = 


Our success has been built around 
many things, but some of the most 
important traditions are our stories, 
immersive experiences, innovation, 
and quality. This has always been 


. serene 
and will always be who we are. 


But we are not finished yet, and never will be. Our heritage of stories, 
immersive experiences, exceptional Guest Service, innovation, and 
quality entertainment—and most importantly of creating happiness— 
also guides our future, as we shared earlier. 


QUALITY ENTERTAINMENT AND INNOVATION 
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NEW ORLEANS SQUARE 


Our heritage has both guided and enabled us to develop into the 
entertainment company we are today. 


Our heritage of stories, immersive experiences, exceptional Guest 
service, innovation, and quality entertainment-and most importantly 
of creating happiness—also guides our future. 


‘Disneyland will never be completed. 
It will continue to grow as long as there is 
imagination left in the world." 
— Walt Disney 
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YOU CREATE fAPPINESs ~) 
ABZ INSIGHT 


“You can dream, create, design, and build the 
most wonderful place in the world — 


but it requires people to make the dream a reality.” YOu, er 
— Walt Disney personally, 

IT'S YOU! saan 
happiness. 


You create happiness for our Guests. You touch the lives of our Guests 
from around the world every day—by creating happiness. 


You bring the dream to life by using your imagination, exploring new 
ideas and innovations, and creating an environment of happiness 
for our Guests and our fellow Cast Members, Crew Members, and 
Imagineers. 


It is OUr People who truly create happiness for our Guests, and we do 


that in big ways and—more often—in our simple, every day actions 
that often have a greater impact than we expect. 


IT TAKES SPECIAL PEOPLE 


Each of you is here today because you bring specific qualities and 
Unique talents to our Disney team. 


YOU ARE NEVER ALONE 


Every person who wears a Disney nametag is connected—no matter 
who you are, what you do, or where you work. We are alll part of one 
Disney with one common goal: to create happiness. 
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THE FOUR KEYS 
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deciding what actions and 
behaviors are best so that 
we can create happiness 
for our Guests. 


The Four Keys 
guide how 
we create 
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|| SAFETY 


ST ERIS LEE I NO et, At Disney, we take safety very seriously. Safety means protecting 
every Guest and every Cast Member, Crew Member, and Imagineer 
from harm. We believe that every incident is preventable and 
that everyone Is responsible for creating and maintaining safe 
environments and safe situations, all of the time. 


Ways we can be safe: 


e Not texting while walking or driving 
e Holding hand rails - 
e Reporting incidents immediately 


COURTESY 


At Disney, Courtesy extends beyond being polite. If means providing 
friendly, personalized service to make every Guest feel special and 
individual. This is ttue both onstage with Guests and also backstage 
with our fellow Cast Members, Crew Members, Imagineers, and 
partners. . 


Courtesy Is our Key to providing exceptional service. 
Ways we can be courleous: 
e Smiling and making eye contact 
e Seeking out Guest contact 
e Greeting each and every person 
Like Safety, Courtesy is a part of who we are, and it is truly brought 


To life by how we, as individual Cast Members, treat our Guests and 
each other. 
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SHOW 


Here at Disney, we all work to create what we refer to as a Show, 
complete with sceneries, sounds, scents, and experiences. This also 
includes our costumes and how we present ourselves. 


Our show and attention to detail set us apart from other Theme Parks 
by keeping the magic alive for our Guests and immersing them in 
Q story. 


In any show, it is the people who truly make it a success. At Disney, it 
is our Cast Members, Crew Members, and Imagineers—on stage and 
backstage—who create the magic for our Guests. 


At Disney, you will hear people refer to good show and bad show. Good show: 
We always strive for good show. experiences are 
presented as intended, 
Sometimes, we find that the conditions in an area or situation may with no distractions or 
contribute to bad show. disruptions 
Ways we support the show: Bad show: 
distractions that take 
¢ Displaying Disney Look away from our show 


e Maintaining Character integrity 
e Keeping areas clean and tidy 


EFFICIENCY 


The Efficiency Key enables us to continue delivering the Guest 
experience. Through efficient practices at our various work 
locations, we may reduce costs, reduce Guest wait times, make 
Guest visits more enjoyable, and give Guests the best value for their 
entertainment dollar. 


Ways we can be efficient: 


e Being on time 
e Knowing your location and surrounding areas 
e Knowing your role and resources 


FOUR KEYS PRIORITIZATION 


As we make decisions, safety remains our first priority. Since our 

Cast Members are a major part of the Guest experience, our 
interactions also need to reflect a spirit of courtesy. By creating a safe 
environment and providing courteous service, our Guests are able 

to enjoy our show. Of course, Disney is a business, so we also have to 
operate with efficiency. 
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ENDLESS POSSIBILITIES 


Disney offers endless possibilities for you in your personal and 
professional lives. Here are some of the many ways we do this. 


e Pursue Good Health. We assist you in pursuing good health, 
because we care about your health and wellness. 

¢ Take Time to Refuel. We provide you with time off programs 
and resources, so you can have a healthy balance between 
your personal and professional life. 

¢ Build Your Career. We provide possibilities for you to explore 
your career opportunities within Disney, so you can develop 
your skills and achieve your professional goals. 

e Enjoy the Magic. We enable you to experience our Parks and 
Resorts, Cruise Ships, and other entertainment experiences, so 
you can understand why our Guests choose Disney and have 
GQ lor of TUR, TOO. 


You can learn more about these and other offerings from your leader 
and through online resources, such as The HUB. 


OUR GREATEST REWARD 


There is one special reward that is common to all who work for 
Disney. Simply put, it is our ability to create happiness. That is 
right—our common goal is also our greatest reward! That is what 
we do, and ultimately, why we are here. 


OUR CAST'S EXPERIENCE 


Wherever your Disney story takes you, you will impact our Guests 
and your fellow Cast Members along the way—whether you work on 
stage or backstage. 


Each of you has the awesome power to create happiness and lasting, 


magical memories not only for our Guests, but also for our Cast and 
for yourself. 


JUST THE BEGINNING 


Today is the beginning of your Disney story. And, your story is still just 


getting started. 
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SUPPLEMENTAL INFO 


RESOURCES FOR CUESTS AND CAST MEMBERS WITH DISABILITIES 


Walt Disney Parks & Resorts seeks to create happiness for Guests and 
Cast Members of all abilities. Familiarize yourself with our service offerings 
and resources for people with disabilities. Additional information will be 
provided by your leader. 


WHAT IS A DISABILITY? 

An impairment that substantially limits one or more of life's major activities such as 
walking, seeing, hearing, or learning. A disability may refer to a physical or 
mental condition. 


PEOPLE FIRST LANGUAGE 

Proper wording is an important element when assisting our Guests or Cast Members with disabilities. The 
basic thing to remember is “people first language.” If you put the person before the disability, you will be 
using correct phrasing. For example: “Person Using a wheelchair” or “Person with a hearing disability” 


SERVICE OFFERINGS FOR GUESTS WITH DISABILITIES 
We offer a variety of services for Guests with disabilities. If necessary, Guests should inquire at Guest 
Relations or their Resort Front Desk and Concierge. Examples include: 

° All transportation routes have vehicles which can accommodate various types or wheelchairs and 
Electric Conveyance Vehicles (ECVs)/scooters. | 

° All Disney resorts offer rooms, special equipment, and other facilities for Guests with disabilities. 

¢ Most restrooms have facilities designed for access by Guests traveling in wheelchairs or ECVs. 
Companion-assisted restroom facilities are also available and located throughout the theme 
parks. 

¢ Numerous attractions offer Guests in wheelchairs and scooters the ability to ride without having to 
transfer from their device. 

° For Guests with hearing disabilities, the theme parks offer three types of captioning systems 
(Handheld, Video, and Reflective), Assistive Listening, written materials, and select Sign Language 
interoreted performances ona rotating schedule. 

¢ For Guests with visual disabilities, the theme parks offer AUdio Description, Braille Guidebooks, 
Portable Tactile Maps, and Stationary Tactile Maps, as well as select restaurant menus in Braille. 

¢ Trained service animals are welcomed in most locations and should remain on a leash orina 
harness and must be under the control of their owner. 

e Service animals are welcomed on most theme park attractions. At those where service animals 
are not permitted, Guests can utilize either a rider switch with a member their party or use a 
portable kennel. 


RESOURCES AND INFORMATION 
Information about Services for Guests with Disabilities can be found at the following locations: 
° Tie-line 8-264-5100 


e The Hub >>"WDPR Accessibility Services and Technology" module 
e The Hub >> Park-specific “Guides for Guests with Disabilities” modules 
e Theme Park Guest Relations 
e Resort Front Desks and Concierge 
¢ Guest Information 
¢ Resort Reservations Team 
°* Guest-facing website (www.disneyworld.com) 
Disney University = @DISNEY 


SAFE D BEGINS WITH ME: Our CAST SAFETY BRAND 


Take personal responsibility with regards to safety. Your personal choices and actions can 
affect how you both work and play at Walt Disney Parks and Resorts. 


When Walt Disney envisioned Disneyland, he saw an environment where families could have 
fun together in a safe and clean atmosphere. Since then, safety has played a vital role in 
Disney culture. The safety of those who work and play at Walt Disney Parks and Resorts theme 
parks and world-class cruise line is our single most important responsibility. 


WE ARE HERE TO HELP. 


At Disney, there are lots of resources available to help you stay safe. Look on the WDPR Safety 
Module on The Hub. 


If you need assistance or have questions about safety, talk 
to your Leader or a safety professional about the concern 


Who Supports as soon as possible. To find out the name of the safety pro- 
My Area fessional for your area, find the Who Supports My Area icon 
on The Hub >> WDPR Safety. 
If the situation is a non-emergency beyond the scope of 
Report your role, you would like fo report it anonymously, or you 
a Safety would like to speak with a safety duty manager, call the 
Concern Safeline: 


¢ Walt Disney World Safeline* 
» (407) WDW-SAFE 
» (407) 939-7233 
e Disney’s Hilton Head Island Resort Safeline* 
» (407) WDW-SAFE 
» (407) 939-7233 
e Disney's Vero Beach Resort Safeline* 
» (407) WDW-SAFE 
» (407) 939-7233 


“NOTE: The Safeline number is also located on the back of your ID 


WDPR Safety Reference this comprehensive resource for information on 


handbook multiple safety topics. 
Looking for information on a particular safety topic? Click 
A-1 Safety the A-Z Safety icon in the WDPR Safety Module to locate 


specific topics, sections, or related items. 


OUR SAFETY VISION IS NO ONE GETS HURT. 


@ e e 
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On your first day a WOKK, you will Be attendi ing Disney Traditions, the program that 

_ Introduces each new generation of Cast Members to the culture and heritage of the world 
Jamous Disney organization. Disney Traditions will help you recognize and appreciate the 

_ connections you have to the Disney story, the daily impact you can have on the quality of the 

Disney Show and the role you can Te in our Company s Growth and SUCCESS. 


Due to the large number of Cast Members attending Disney Traditions on the same day, © 
it is imperative that you follow your specific instructions below: 


Date: * Saturday, May _ 
Time: *YOU MUST ATTEND T THE TRADITIONS SESSION LISTED ON YOUR WORK LABEL* 


ae a te Meet bus at 6:55 A.M. Class Starts at t 8:00 A.M. 


Transportation: — ab 

e Vista Way — Board the fie at tthe Welcome Center 

e Chatham Square — Board the bus at bus stop in front of Clubhouse 
e Patterson Court — Follow Chatham Square directions 

e The Commons - Follow Chatham Square directions — 


Attire: Refer to the Disney Look guidelines and Disney Traditions attire sheet located on the 
reverse side of this sheet. You a not be admitted if you do not meet these guidelines. 


Geese. 
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Supplies: 
=e Government-issued photo ID ies asa pace or driver’s license) 
9 Your Itinerary and work label 3 


Welcome to The Walt Disney Company! | 
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"Appearance Guidelines for Disney Traditions 


Tradition: will be an exciting and busy day for you! You will be meeting other new Cast Pemibers seeing our 
Guests enjoying our unique brand of entertainment and learning more about Disneyland/Walt Disney World. Part 
of your day will be indoors (and might be a bit chilly) and part of your day will be outdoors (with some walking). 


Come prepared to be comfortable — and safe - 


in both environments. 


“Business casual’ attire is acceptable. This is defined as attire that is professional, clean and respectful of the 


workplace and fellow Cast Members. 


Since we will be visiting some Guest areas, we ask that you not wear items such as T-shirts, shorts or flip-flops. 


o Business Gasuap: attire that i Is professional, clean 


and respectful. 


° Hair must be neatly arranged in a conservative 


style. 

Hair color and highlights | must be natural esena 
well maintained and complementary to your 
complexion. NOTE: Highlights should be no more 
than two shades difference from the base hair 
color and must be well blended over the entire 
head. ty 


- Nail polish must be complementary to your 


complexion and may not contain decor. Nails 
must not exceed 7% inch beyond tips of fi ingers. 


A matching set of earrings may be worn in the 2 si oe 


lowest hole in the earlobe. Only one earring may 
be worn in each ear. Rk ore a: 
Visible tattoos must be covered with either 
makeup or clothing. 


— “NO O jewelry may be worn in [eas piercings, with — 
the exception of a matching set of Se dg 
sized earrings, worn in the lowest hole in the 
earlobe. ase: 

e NO visible tattoos or other body modification, 
HIGLGH ie) ear spacers. eae: : ee 
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ACCEPTABLE 


eo Business Casual attire that is professional, clean ele 


respectful. 


Hair must be neatly arranged in a conservative Wie 


Hair length may not extend beyond or cover the ears or 
collar. 

Sideburns should be neatly trimmed, straight and have 
even width and may not extend beyond the bottom of 
the earlobe. 


Hair color and highlights must be natural looking, well 
maintained and complementary to your complexion. 


a _ NOTE: Highlights should be no more than two shades 
difference from the base hair color and must be well 


blended over the entire head. 


Po ae A fully grown in, well maintained mustache, beard or 


goatee is permitted. Mustaches without lower facial 
hair must extend to the corners of the mouth but not 
beyond or below corners. 

Facial hair must be no longer than a quarter of an inch 
in length. i 
Visible tattoos must be covered with either aes or 
clothing. 


UNACCEPTABLE 


e NO asymmetrical, bi-level or extreme hair 


styles or hair colors. 
NO jewelry may be worn in body piercings. 


NO visible tattoos or other body 


modification, including ear spacers. 


